
Abstract—The research measured and evaluated the influ-

ence of 6 factors, namely: program coordination organization,

lecturers,  training programs, teaching and learning methods,

facilities, and personal expectations of students to the expected

price of higher education services at Vietnamese public Univer-

sities. The results show that all 6 factors had positive effects on

the expected price of higher education services.  The training

program had  the  strongest  impact  on  the  expected  price  of

higher education services, followed by the lecturer factor. On

that  basis,  we  propose  appropriate  recommendations  to  im-

prove and enhance the quality of higher education services to-

wards sustainable  development of  higher  education for Viet-

namese public Universities.

Index Terms—Price of services, Training, University, Expec-

tations, Learners

JEL code—C30,C34,C51,C91

I. INTRODUCTION

N THE current period of comprehensive and deep interna-

tional integration, higher education quality at institutions

must be evaluated by customers. The evaluation results are

the basis for institutions to develop improvement plans while

continuously improving the training quality.  The socializa-

tion of education requires education and training to be con-

sidered a type of service; however, it is not an ordinary ser-

vice but a special type of service. It is special because it is re-

lated to the product of human knowledge, policy, and society

as a whole. With the view that training is a service, the issue

here is to manage the cost of that service.  Besides, in line

with the view that higher education is a type of service, it is

also necessary to calculate the operational efficiency of this

service.  To achieve financial  sustainability in teaching and

learning,  higher education institutions must improve training

cost  management  efficiency based on determining the rea-

sonable  price  of  higher  education  services.  Therefore,  be-

sides improving the training quality and building their own

"brand", all educational institutions want to solve the issue of

determining  the  price  of  higher  education  services  so that

they have a scientific and practical basis in determining the

appropriate tuition fees,  which can both offset  the training

costs and be highly persuasive to be accepted by society and

learners.

I

In the process of the comprehensive reform of higher edu-

cation in Vietnam, determining the price of higher education

services in universities is one of the important issues that re-

quire breakthrough management solutions to fully determine

the  costs  of  teaching  and  learning  fees  and  to  reasonably

share  payment  responsibilities  among  the  government,  the

society and learners. Willingness to pay more is measured as

the amount or percentage of extra payment for a product with

superior performance over those of regular prices. Therefore,

the price of  higher education services  must be determined

based on sharing training costs of training institutions with

learners or payers through a monitoring mechanism so that

they can see if the quality of training activities is worth the

cost they have spent or not, thereby deciding whether to con-

tinue to choose that institution's services. To contribute to the

socialization of finding financial resources for sustainable de-

velopment of public universities, the price of higher educa-

tion  services  needs  to  be  determined  appropriately,  other-

wise,  it will affect  the quality, content  of the training pro-

gram, the income of the lecturers, etc. (in case the determined

price is lower than the training cost). On the other hand, if

the price of higher education services offered is higher than

the  learner's  ability  to  pay,  the  student  may  drop  out  or

choose  another  university,  making it  difficult  to cover  the

regular expenses and reinvest in the university.

Therefore, the main objectives of this study are: (1) exam-

ining the impact of training quality on the expected price of

higher education services of learners; (2) evaluating the level

of impact of each factor on the expected price of higher edu-

cation services at Vietnamese public universities.

II. LITERATURE REVIEW

The birth of training service price (tuition) comes from the

concept of cost-sharing [10]; students and parents contribute

a part of the cost to the institution to maintain its operations

and generate revenue for salary payment, investment in facil-

ities to improve education quality and create favorable learn-

ing conditions for  learners.  The prices of higher education

training services can be approached from many different an-

gles. According to [11], they are called tuition fees - a source

of revenue for universities that play a role in allocating avail-

able resources and giving price signals to consumers (learn-

ers). The difference in tuition fees happens when an organi-

zation provides products and services with different tuition

rates for different learners of the same product - service. The

difference is tuition fee requires the provider to understand

the efficiency of market segmentation, or the buyer at a low

tuition rate will gain profit by offering to another buyer who

is charged a higher fee. The study by [13] suggested that the
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difference in university tuition fees is the different rate of tu-

ition fees paid by learners for different universities, majors,

types of classes, depending on many influencing factors, to

realize the university's goals and mission as well as to fulfill

the educational and training functions and roles of that uni-

versity.

From the point of view of learners and tuition fee payers,

higher education services are first and foremost the fees that

students  have  to  pay  to  attend  universities.  The  price  of

higher education services provides a signal about the average

cost or marginal cost of attending college, as well as the fi-

nancial returns that graduates will receive  [11]. The signals

provided by higher education service prices help students use

resources  more  rationally  [15].  Based  on  that,  students

choose programs that are suitable for themselves and their

families, as well as their expectations about career  and in-

come in the future. If the tuition fee for an educational pro-

gram is higher than what students can afford and what they

expect for  future income, they may consider  not attending

universities, or choosing a different program at a more suit-

able university. Research by [4] concluded that through pay-

ing tuition fees, students are aware of their rights. The higher

the tuition fees students pay, the greater the benefits they ex-

pect from the university. Thus, it can be seen that the price of

higher education services has an impact on both universities

and students in improving the quality of teaching and learn-

ing, thereby contributing to improving the quality of the en-

tire higher education system.

According  to [9],  the student-lecturer  ratio  is  negatively

related to the tuition rates.  Universities  in big city centers

have higher tuition rates. If the student retention rate in the

following year is low compared to the previous year, the tu-

ition rate will increase. When the unemployment rate in the

city where the university is located is high, the fees are re-

duced. The total cost per student is positively related to the

tuition rate. The percentage of applicants admitted to univer-

sities is inversely related to tuition rates. The group of vari-

ables í related to government policy; when universities re-

ceive financial  subsidies from the government,  tuition fees

are reduced.

[18]  used  cross  panel  data  for  multivariable  regression

with 9 independent  variables  affecting  tuition fees:  annual

expenditures,  type of  institution,  major,  the geographic  re-

gion, academic reputation ranking, the average SAT scores

for incoming freshman,  the number of full-time faculty, the

number of  full-time undergraduate students,  and university

presidents’ pay and benefits. Research results show that all 9

factors have a positive effect on tuition rates,  in which the

strongest correlation is academic reputation ranking and SAT

scores.

[14] suggested that the university size, education quality,

geography, competition, and the factors of geographical loca-

tion  and  competition  and  subsidies  from  the  government

have a positive impact on identifying tuition rates at universi-

ties in Japan [14].  Empirical research results show that tu-

ition fees at prestigious universities will be higher than those

at lower prestigious universities. In addition, the size of large

universities and the possibility of greater government subsi-

dies tend to reduce tuition fees for students. Thus, it can be

seen that the reputation of universities in Japan also affects

the tuition fees at these educational institutions.

Through the Hedonic model, [15] quantified the relation-

ship between learners'  willingness to pay and some quality

factors  of  Vietnamese  public  universities,  including  disci-

plines,  groups of  training disciplines,  forms  of  training by

year and credit, learners' ability to find jobs [15]. According

to that study, learners do not want to pay for several quality

factors, which higher education institutions are currently very

interested  in:  conditions  of  facilities,  the  ratio  of  faculty

members, the percentage of lecturers holding the titles of as-

sociate  professor  and  professor;  number  of  internationally

published works of education and training institutions…

Through 662 student surveys at 5 public universities, the

experimental  study by [5] points out that the factor of the

ability to accumulate has a negative impact on tuition fee; the

factors of lecturers, facilities, program organization and coor-

dination, program content and teaching methods all have a

positive impact on expected tuition fees [5]. The study also

shows that facilities have the strongest impact on expected

tuition while organization and coordination have almost neg-

ligible impact on expected tuition fees.

Thus,  the above studies show that  factors  related to the

quality of training affect the expected price of higher educa-

tion services of learners. Students are seen as customers of

the university. Students' expectations will be the desire to en-

joy  high-quality  training  services.  Therefore,  universities

need to focus on developing and improving endogenous fac-

tors affecting the quality of training, which will have the ef-

fect of increasing financial resources from the price of higher

education services.

III. PROPOSED WORK

A. Research Model

This study inherits the research results of [8], the scale in

the HEDPERF model,  and the calibrated scales  of  [13] in

line with the actual situation of higher education in Vietnam.

The  authors  use  assessment  scales  for  training  quality  to

measure the price expectations of higher education services,

thereby giving the proposed research model as shown in Fig-

ure 1.

The model of expected price of higher education services

PRI = β0 + β1 OAC + β2 LEC + β3 PRO

+ β4 TLM + β5 FAC + β6EXP + ε (1)

In which:

- PRI: Expected price of higher education services

- OAC: Organization and co-ordination

- LEC: Lecturer

- PRO: Training program

- TLM: Teaching and learning methods

- FAC: Facilities

- EXP: Student expectation

- β0, β1, β2, β3, β4, β5, β6: Regression coefficient

- ε: error tolerance
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B. Creating the research scale and hypotheses

1) Program organization and co-ordination

According to [11], [6] and [13], when students are satis-

fied with the service quality and timely support from the uni-

versity's  officers  and  staff  regarding  program organization

and coordination,  they are willing to pay higher prices  for

higher education services.

Hypothesis  H1:  There  is  a positive  correlation  between

program  organization  and  coordination  and  the  expected

price of higher education services.

2) Lecturer

[11], [17], [2], [3], [6] and [13] all confirm university fac-

ulty is an important factor in determining the improvement

and development of training quality in universities. Through

professional competencies (professional knowledge, teaching

methods, professional ethics of lecturers) and soft skills  (ac-

tively showing interest in students; encouraging the love of

learning, listening skills, skills to adapt well to unexpected

situations) applied in teaching, faculty members can ensure

positive learning outcomes and stimulate students' interest in

learning.  Therefore,  enhancing  the capacity  and  quality  of

faculty can lead to an increase in the level of satisfaction and

perception of service quality of students [6]. As a result, stu-

dents are willing to pay for higher prices of higher education

services 

Hypothesis  H2:  There  is  a positive  correlation  between

lecturer and the expected price of higher education services

3) Training program 

According  to  [8]  and  [13],  the  content  of  training  pro-

grams aims towards standardization - modernization suitable

to universities in the region and business requirements,  to-

wards the balance between theory and practice of each field

and subject in line with requirements of learners and the la-

bor market. Thanks to that, theoretical training is combined

with practical  applications to build close relationships with

businesses,  create  conditions  for  students  to  participate  in

learning,  visiting,  and  exposure  to  the  real  environment.

Therefore,  when  customers  are  satisfied  with  the  training

program they are  enjoying,  they are willing to pay higher

prices for higher education services.

Hypothesis  H3:  There  is  a positive  correlation  between

the  training  program  content  and  the  expected  price  of

higher education services

4) Teaching and learning methods

In  higher  education,  the  teaching  and  learning  methods

play  an  important  role  in  forming  and  developing  profes-

sional competence for students. Studies by [8] and [13] show

that learners are very interested in the teaching and learning

methods of teachers because it directly affects the knowledge

that learners receive in the learning process. Therefore, hy-

pothesis H4 is stated as follows:

Hypothesis  H4:  There  is  a positive  correlation  between

teaching  and  learning  methods  and  the  expected  price  of

higher education services  

5) Facilities 

[3] and [13] believe that when students are fully provided

with relevant support services at universities, this will create

the  most  favorable  conditions  for  learning  activities.  Al-

though support services do not directly affect the quality of

training students receive, when they enjoy better support ser-

vices, it can increase the level of satisfaction and perception

of training service quality of universities. As a result, they

will be willing to pay higher tuition fees.  

Hypothesis H5: There is a positive correlation between fa-

cilities and the expected price of higher education services.

6) Student expectation

The educational product that students receive while study-

ing at universities is a complex product, which includes both

tangible product and intangible service aspects. Student ex-

pectation is students'  belief that after  graduation they have

jobs that are suitable for their professional qualifications and

help improve their self-worth [7], [13]. Therefore, hypothesis

H6 is stated as follows: 

Hypothesis  H6:  There  is  a positive  correlation  between

student expectation and the expected price of higher educa-

tion services.

7) Expected price of higher education services 

The willingness of customers to pay for a service when us-

ing it depends on the economic value received and the use-

fulness of the service [1]. Accordingly, economic value and

utility are the two factors that determine the price that a per-

son is willing to accept to pay is the limit price or the maxi-

mum price. Thus, the level of willingness to pay (expecta-

tion) for higher education services is defined as the highest

price that an individual is willing to accept to pay for a ser-

vice [13].  

There is an overview of the observed variables in the re-

search model described in Table 1 

TABLE 1

DESCRIPTION OF THE VARIABLES IN THE MODEL

Variable

code

Variable name Source

1. Program organization and co-ordination

OAC 1 When students have problems, the 

administrative staff does care to help 

students solve problems

[8], [6]
OAC 2 The administrative staff always cares and 

takes good care of students

Fig 1. Research model

Student expectation (EXP)

Facilities (FAC)

Teaching and learning 

methods (TLM)

Expected 

price of 

higher 

education 
services

(PRI)

Training program (PRO)

Lecturer (LEC)

Program organization and co-

ordination (OAC)
+

+

+

+

+

+
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Variable

code

Variable name Source

OAC 3 The administrative staff shows a positive 

attitude towards students.

2. Lecturer

LEC1 Faculty members are always polite [8], [17]

LEC 2   Faculty members always show a positive 

attitude towards students.

[8], [2]

LEC 3   Faculty members have good teaching 

manners.

[8], [3]

LEC 4   Faculty members always provide 

feedback on students' progress during their 

studies

[8], [3]

LEC 5   Faculty members are highly qualified

[8], [6], [13]
LEC 6   Faculty  members  provide  adequate

materials for students

LEC 7   Faculty members give correct evaluation 

and  mark

3. Training program

PRO 1 Training programs are updated regularly

[8], [13]

PRO 2 The modules in training programs are 

linked together.

PRO 3 Time is allocated for different subjects in 

a way that facilitates  student learning

PRO 4 The objectives of the training programs 

are in line with the students' expectations

PRO 5   The duration of the courses is suitable

4. Teaching and learning methods

TLM 1   Teaching methods are appropriate [8], [13]

TLM 2   Teaching methods are based on practice

TLM 3   Teaching methods are modern and apply 

information and communication technology

TLM 4   Teaching methods are student-centered

TLM 5 Teaching methods promote positivity, 

initiative, creativity, and application of 

students' knowledge and skills

 [13]

5. Facilities

FAC 1   Classrooms make students feel 

comfortable

[3]

 [13], [16]

FAC 2   The library has enough seats and group 

study rooms

FAC 3   There are enough teaching and learning 

facilities

FAC 4   There are facilities and grounds for 

cultural, artisti,c and sports activities

6. Student expectation

EXP1 Studying at the university helped me gain

the professional knowledge needed to 

work

[8], [3]

Variable

code

Variable name Source

EXP 2 Studying at the university helps me to 

have the necessary social knowledge

EXP 3 Studying at the university helps me 

acquire career skills suitable for today's 

labor market

EXP 4 Studying at the university helps me 

develop soft skills for work

EXP 5 Studying at the university helps me 

improve my awareness and attitude in life

(Source: compiled by the group of authors)

IV. RESEARCH METHODS

A. Data collection

This  study  uses  the  quantitative  method  with  a  survey

questionnaire and a 5-level Liker scale (1-Strongly disagree;

5-Strongly agree) to assess independent factors that affect the

expected price of higher education services.

In  this  study,  the sample was  selected  according  to  the

convenient sampling method, which is disaggregated by uni-

versity,  industry,  year,  living area to ensure representative-

ness in assessing the price expectations of higher education

services of learners,  gender, and gender. For example,  stu-

dents of public universities in Hanoi are summarized in Ta-

ble  2.  The sample  size  was  determined  according  to  [12]

based on the minimum sample size (min = 50) and the num-

ber of variables in the model. The research model of this pa-

per has 6 variables, so the minimum sample size is 120. The

sample selected for the survey includes 526 students at 5 pri-

vate universities as follows:

TABLE 2: SAMPLE CHARACTERISTICS

Criteria Quantit

y

Percent

age

(%)

Criteria Quantity Percentag

e

 (%)

University No of

Year

Hanoi University of

Industry
101 19.2

1
67 12.74

Vietnam Trade 

Union University
134 25,48

2
211 40.11

Academy of 

Finance
82 15.59

3
192 36.5

Thuongmai 

University
115 21,86

4
56 10.65

University of 

Labour and Social 

Affairs

94 17.87

Total

526 100

Living

area

KV1 145 27.57

Total 526 100 KV2 227 43.16

KV3 154 29.27

Total 526 100

(Source: the survey done by the group of authors)
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B. Processing survey results

Data from the survey  results  are classified and cleaned.

After that, analytical tools are used to: (i) calculate the aver-

age value of each variable and variables; (ii) verify the relia-

bility of the scale,  (iii)  perform exploratory factor analysis

(EFA); (iv) perform correlation analysis; (v) perform multi-

variate regression analysis. Based on the results of the analy-

sis, the study conducts a discussion and made recommenda-

tions to improve the training quality for universities in line

with the roadmap to increase tuition fees when implementing

financial autonomy.

V. RESULTS AND DISSCUSSION

A. Scale evaluation

Cronbach's Alpha test results of the scales show that all of

them are from 0.6 or more (Table 3) and the total correlation

coefficients of the scales are all higher than the allowed level

(greater than 0.3). Therefore, all the scales met the require-

ments.

TABLE 3 CRONBACH'S ALPHA COEFFICIENT

No Scale Name of factor Cronbach's

Alpha

1 OAC Organization and co-

ordination

0,899

2 LEC Lecturer 0,912

3 PRO Training program 0,887

4 TLM Teaching and learning 

methods

0,918

5 FAC Facilities 0,853

6 EXP Student expectation 0,913

(Source: Data processing results from SPSS 22.0)

B. Exploratory factor analysis (EFA)

Cronbach's alpha coefficient ensures the reliability of the

scales.  To analyze the convergence value and discriminant

value of the factors affecting the expected price of higher ed-

ucation services at universities, the factors OAC, LEC, PRO,

TLM, FAC, EXP are included in EFA analysis; also matrix

rotation is used to determine the number of extracted factors

to find new factors through Table 4.

TABLE 4. KMO RESULTS AND BARTLETT TEST 

KMO coefficient (Kaiser-Meyer-Olkin) 0,921 Acceptance

Bartlett's test

model

Chi-squared value
5708.671

Degree of freedom 406

Sig. (p-value) .000 Accepted

(Source: Data processing results from SPSS 22.0)

The results  of  Table  4  show that:  With  0.5  <  KMO =

0.921 < 1, factor analysis is accepted with the data set of fac-

tors. At the same time, with Bartllet test = 0.000 < 0.05, fac-

tor analysis is appropriate.  This shows that the scales of 6

factors (OAC, LEC, PRO, TLM, FAC, EXP) are eligible for

EFA analysis. The extracted variance value is 57.09%, which

means that 57.09% of the variation of the factors is explained

by the observed variables (Table 5).

TABLE 5 RESULTS OF EXPLORATORY FACTOR ANALYSIS

Observed

variables

Factor

Factor name
1 2 3 4 5 6

LEC 3 .855

Lecturer

LEC 5 .800

LEC 1 .784

LEC 4 .732

LEC 2 .681

LEC 7 .666

PRO 3 .798

Training

program

PRO 2 .765

PRO 1 .709

PRO 4 .696

PRO 5 .679

TLM 4 .812

Teaching and

learning

methods

TLM 5 .799

TLM 3 .765

TLM 2 .764

TLM 1 .601

FAC 3 .808

Facilities
FAC 4 .729

FAC 1 .727

FAC 2 .632

OAC 3 .873
Organizatio

n and co-

ordination

OAC 2 .855

OAC 1 .796

EXP 1 0,912 Student

expectation
EXP 2 0,905

EXP 3 0,883

EXP 5 0,825

EXP 4 0,820

(Source: Data processing results from SPSS 22.0)

In Table 5, the factor loading coefficients all reach values

> 0.6, so 29 observed variables of 6 independent factors are

accepted. The factors do not change, only the order of the

variables in each factor changes. The exploratory factor anal-

ysis  results  are  consistent  with  the  original  study  design,

proving that scales ensure convergent and discriminant valid-

ity.

Evaluation of the value of the scale of the dependent

variable on the expected price of  higher education ser-

vices.

Because KMO result = 0.725, satisfying the condition 0.5

< KMO < 1, the exploratory factor analysis is suitable for

survey data. Barlett's test has Sig.=0.00<0.05, so the use of

the EFA model to evaluate the value of the scale of expecta-
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tion of the price of higher education services is appropriate.

The  extracted  variance  value  is  66,697  or  66.69%  of  the

change of the factor explained by the observed variables. It is

concluded that the EFA model is suitable and the scale is ac-

cepted.

C. Multivariate regression analysis

The results of the regression coefficient test show that the

independent variables all have Sig values less than 0.05. It is

concluded  that  independent  variables  are  significantly  and

positively correlated with the expected price of higher educa-

tion services.

TABLE 6. ANALYSIS OF FACTORS AFFECTING THE EXPECTED PRICE  OF HIGHER

EDUCATION SERVICES   

Model Summaryb

Model R

R

Square

Adjusted R

Square

Std. Error of

the Estimate

Durbin-

Watson

1
.892a .795 .791 .28091 1.284

a. Predictors: (Constant), OAC, LEC, PRO, TLM, FAC, EXP

b. Dependent Variable: PRI

ANOVAa

Model

Sum of

Squares df

Mean

Square F Sig.

1 Regression 70.292 6 14.058 178.159 .000b

Residual 18.070 229 .079

Total 88.362 234

a. Dependent Variable: PRI

b. Predictors: (Constant): OAC, LEC, PRO, TLM, FAC, EXP

TABLE 7.

ANALYSIS OF FACTORS AFFECTING THE PRICE OF HIGHEREDUCATION SERVICES

Model

Unnormalized

coefficient

Norma-

lized

coefficient

T-Test

Sig-

nifi-

cance

level

Multicollinear

Statistics

B

Stan-

dard

error

Beta

Accep-

tance of

the

variable

Vari-

ance

inflation

factor

(VIF)

1 (Constant) .124 .117 1.058 .291

OAC .063 .025 .101 2.529 .000 .693 1.443

LEC .276 .032 .333 8.531 .000 .587 1.703

PRO .329 .040 .360 8.207 .000 .464 2.155

TLM .202 .040 .224 5.042 .000 .454 2.202

FAC .184 .035 .195 2.338 .000 .541 1.849

EXP .093 .069 .125 1.192 .000 .674 1.483

a. Dependent variable: Expected price of higher education services (PRI)

From the results in the regression weight table, the regres-

sion equation through the normalized beta coefficient can be

determined as follows:  

PRI = 0.360 PRO + 0.333 LEC + 0.224 TLM

+ 0.195 FAC + 0.125 EXP + 0.101 OAC (2)

The model has 6 variables FAC, OAC, LEC, PRO, TLM,

EXP all have Sig.< 0.01, so these variables are significantly

correlated with the variable EXP with 99% confidence. 

D. Multicollinearity test

Table 7 shows that the VIF coefficients of the independent

variables are in the range from 0 to 4, thereby concluding

that  the  model  of  factors  affecting  the  expected  price  of

higher education services at universities s does not have mul-

ticollinearity phenomenon [19].

The results show that the F test value = 178,159 with the

Sig significance level. = 0.000 < 0.05. This proves that the

built regression model is suitable for the collected data set.

The adjusted  R2 value  of  the  regression  model  is  79.1%,

showing that the independent variables included in the model

explain 79.1% of the change of the dependent variable which

is  the expected  price  of  higher  education  services,  the re-

maining 20.9% is the effect of factors other than the model

and random error.  The analysis  results for  the VIF coeffi-

cients of the independent variables included in the model are

all less than 4, so it can be concluded that there is no multi-

collinearity phenomenon. Thus, the independent variables are

not correlated with each other.

VI. CONCLUSION AND RECOMMENDATION

The results show that all 6 hypotheses H1, H2, H3, H4,

H5, H6 are accepted because the factors have a positive ef-

fect  (positive  Beta  coefficient)  on  the  expected  price  of

higher education services with the significance level Sig. <

0.05. However,  the importance of each factor according to

the degree of  influence decreases  as follows: training pro-

gram, faculty, teaching and learning methods, facilities, stu-

dent expectations, organization and co-ordination contribute

27.1%, 25.1%, 16.87%, 14.68%, 9.41%, and 7.6%, respec-

tively,  to  the  impact  on  increasing  the  expected  price  of

higher education services. This proves that the better the fac-

tors of training quality are and the more they are appreciated,

the higher  the expected  price of  higher  education  services

with the increase by  27.1%, 25.1%, and 16.87%, 14.68%,

9.41%, and 7.6% from the current price.

Therefore, when public universities improve these factors,

this  will  lead  to  an  increase  in  financial  resources  from

higher education service prices, specifically:

Firstly, universities should pay attention to improving

and  renovating  the  training  program  content  towards

standardization - modernization suitable to universities in

the  region  and  business  requirements,  towards  the bal-

ance between theory and practice of each field and sub-

ject  in  line with requirements of learners and the labor

market. Career and start-up centers should be established

to train soft skills for students. They should closely link

with  businesses,  thereby  promoting  theoretical  training

combined with practical applications and creating condi-

tions for students to participate in learning, visiting, and

interacting with the real environment.

Secondly,  universities need to improve the quality  of

faculty by creating conditions for learning opportunities,

promoting the selection of faculty to ensure stability in

quantity and quality for a long time,  increasing research

time,  adjusting  the  allowance  regime to  limit  overtime
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work outside the university, and focusing on improving

professional qualifications and teaching methods. The re-

ward and promotion regime also needs to change so that

salaries and bonuses are calculated based on teaching re-

sults, research works, and activities other than teaching.

Thirdly,  universities  should  increase  investment  in

modern  facilities  to  meet  the  needs  of  accommodation

and practice. It is necessary to ensure ventilation and a

reasonable  number  of  seats  in  classrooms.  Professional

projector and microphone equipment for teaching are re-

quired to adapt to the development of the Industrial Rev-

olution 4.0 and in line with new teaching methods. Such

actions will contribute to improving the quality of train-

ing  -  the  fourth  strongest  factor  affecting  the  expected

price of higher education services

Fourthly, universities need to improve the role and atti-

tude of the coordination and management department to-

wards students. With the trend of comprehensive innova-

tion in higher education and quality universities moving

to a model of full autonomy, operating like businesses,

learners need to be cared for in their material and spiritual

life... so that they really feel comfortable in all activities

at universities. 

This  article  has  investigated  the  influence  of  factors  of

higher  education  service  quality  on  the  expected  price  of

higher education services from the point of view of learners.

According to research results, when the quality of training is

improved to meet the satisfaction of learners, they are willing

to pay higher prices for higher education services. Therefore,

determining the price of higher education services at univer-

sities in general and universities in particular must match the

quality of training services, improve competitiveness, ensure

training  costs  and  provide  accumulation  to  reinvest  in  re-

sources of universities. Future studies can use this result and

may expand the sample, discover new factors or use the Pro-

bit model in combination with a random utility function to

consider the impact of factors related to the characteristics of

parents and students on the expected price of higher educa-

tion services, etc., to add scientific value and enrich this re-

search topic.
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